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Presenter Notes
Presentation Notes
This presentation outlines the redesign recommendations for the Purrfectly Peppy Pet Veterinary Hospital website
The redesign is based on Voice of the Customer survey results
The goal was to improve usability, clarity, and overall confidence for pet owners
I’ll walk through what users struggled with, how those issues were addressed, and why these updates should be implemented



Project Overview
• Redesign the website using customer feedback

• Make information easier to find

• Help pet owners feel confident and supported

• Create a clearer and more welcoming experience
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Presenter Notes
Presentation Notes
Explain the purpose of the redesign: improve how pet owners interact with the website
Mention that users struggled with navigation, organization, and finding information
State that the goal was to make the site feel supportive, easy to use, and reassuring
Emphasize that the redesign prioritizes user needs while supporting the clinic’s goals



What Customers Told Us
• Information was hard to find

• Navigation felt confusing

• Content was difficult to read quickly

• The site did not feel well organized
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Presenter Notes
Presentation Notes
Highlight key VOC findings:
85% of users could not find the information they needed
65% felt it took too long to locate content
55% found navigation difficult
70% felt content was not organized consistently
Explain that these findings revealed frustration and confusion for users
Connect these pain points directly to the need for clearer structure and navigation



Design Approach
and Strategy
• Clear page sections with simple headings

• Consistent layouts across pages

• Important information shown earlier

• Clear buttons that guide next steps

              4

Presenter Notes
Presentation Notes
Identify the client’s primary goal: help users find information quickly and easily
The redesign strategy focused on clarity and consistency
Pages are divided into clear sections with simple headings
Important information is shown earlier so users don’t need to search
Layouts repeat across pages to build familiarity
Clear calls to action guide users toward next steps like booking an appointment or finding emergency care
Explain how these changes create predictable user pathways
Emphasize reduced confusion and improved efficiency for pet owners



How the Experience Improved
• Core services are clearly highlighted

• Emergency care is easy to find

• Pages follow a consistent structure

• Users know what actions they need to take
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Presenter Notes
Presentation Notes
This slide shows how the redesign directly improves the experience for pet owners based on customer feedback
Core services are now clearly highlighted on the homepage so users immediately understand what the clinic offers
This responds to VOC findings where 85% of users could not find the information they were looking for
The three-card layout allows users to scan services instead of searching through long pages
Emergency care is easy to find and visually separated from routine content
Emergency information is placed prominently and uses strong visual contrast
This supports users in time-sensitive or stressful situations and reduces panic or hesitation
Clear emergency messaging helps users take immediate action without confusion
Pages follow a consistent structure across the site
Navigation stays in the same location on every page
Layout patterns such as cards, spacing, and section order repeat
This consistency helps users learn how the site works quickly and reduces cognitive effort
Users know what actions they need to take at all times
Buttons use descriptive labels like “Schedule a Checkup” instead of vague wording
Each section clearly communicates its purpose and next step
This supports faster decision-making and improves confidence
Overall, these improvements shift the experience from confusing and frustrating to calm, predictable, and supportive
This directly supports the client’s goal of improving efficiency while helping pet owners feel reassured and confident




Designed for Everyone
• Text is easier to read

• Images include text descriptions for screen readers

• Strong contrast between text and backgrounds

• Clear spacing and layout

• Simple, easy to use forms
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Presenter Notes
Presentation Notes
Accessibility was a key focus of the redesign
Text contrast was improved to make content easier to read
Typography uses larger sizes with consistent spacing
All text uses a 1.5× line height to support comfortable reading
Clear spacing and hierarchy help users scan content efficiently
Forms include clear labels and instructions to reduce errors
These improvements make the site easier to use for a wider range of users



Building Trust
through Design
• Warm and friendly images

• Calm and consistent colors

• Professional but welcoming tone

• Clear and reassuring messaging
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Presenter Notes
Presentation Notes
Explain that the branding decisions balance customer feedback with existing brand recognition
Acknowledge that while some users expressed negative opinions about the original visual appeal, many still found the colors easy to view and the imagery helpful
For this reason, the redesign refines the visual style rather than replacing it entirely
The color palette was refined to feel more consistent, calm, and comfortable while preserving familiarity
Warm imagery featuring pets, veterinarians, and pet owners was intentionally chosen to build emotional trust and reassurance
The clinic’s logo appears in both the navigation bar and footer to reinforce brand recognition and consistency
Rounded card shapes and subtle paw icons add a welcoming, friendly tone without overwhelming the design
Overall, these branding choices help reassure pet owners (especially those who may be anxious) by creating a calm, supportive, and trustworthy experience




Overall Impact and Next Steps

IMPACT:

• Faster access to information

• Less confusion for users

• Strong connection to customer 

feedback

• Supports pet owners and business 

goals

NEXT STEPS:

• Feedback

• Make final adjustments

• Prepare for launch
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Presenter Notes
Presentation Notes
The redesign directly addresses customer feedback
Users can now:
Find information faster
Navigate the site more easily
Feel more confident taking action
The updates support the clinic’s goals by improving efficiency and trust
Next steps would include:
Reviewing feedback from stakeholders
Making final refinements if needed
Preparing the design for implementation



Thank you
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Presenter Notes
Presentation Notes
Thank the audience for their time and attention
Reinforce that the redesign is user-centered and research-driven
Invite questions or feedback
Express openness to collaboration and next steps
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